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Sangoma Trademark Policy 

This Trademark Policy (“Policy”) describes how Sangoma’s trademarks can be used by third 

parties.  

Sangoma’s U.S. registered trademarks include “SANGOMA,” “FREEPBX,” “ASTERISK,” and 

“SWITCHVOX.” Sangoma also owns trademark registrations in other countries, and has other 

unregistered trademarks in use. 

Third parties may not use Sangoma’s trademarks in ways that may be: (1) confusing, 

(2) disparaging, or (3) suggest Sangoma’s sponsorship, endorsement, or affiliation. A “confusing” 

use is one that confuses a party as to who they are dealing with and where a product or service 

originates from. A “disparaging” use is one that defames or sullies Sangoma’s reputation.  

All uses of Sangoma trademarks must conform to the following principles:  

1. Sangoma trademarks may only be used to identify and distinguish Sangoma products and 

services. Sangoma trademarks may not be applied to products or services provided by anyone 

else. Sangoma trademarks may not be used as a part of a company or service name, product 

name, trade name, website/domain name or social media handle/account name. 

2. Sangoma trademarks may not be combined with another word, be hyphenated, or 

abbreviated.  

3. Sangoma trademarks may not be edited, changed, distorted, recolored, or reconfigured.  

4. Sangoma trademarks may only be used with the correct form of notice of registration. If a 

mark is registered, the ® should be used. If not, the ™ symbol should be used.  

5. Sangoma trademarks may not be used in connection with harmful or objectionable 

materials of any kind.  

Sangoma reserves the right to object to any use of its trademarks that it views as non-compliant 

with applicable law and this Policy.  

If a party offers services related to Sangoma products or services, a Sangoma trademark may be 

used for describing and advertising those services, so long as it doesn’t violate this Policy and 

doesn’t mislead customers into thinking that Sangoma has a relationship with that party or its 

services. In those cases, the party’s name and logo should always be more prominent than any 

Sangoma trademark. 


